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(5 7) Abstract 

PROBLEM TO BE SOLVED: To avoid the overflow of information and services 
undesired by customers by providing information and services corresponding to 
the level of the degree of interest of the customers and also to manage both 
convenience for the customers and a merit for a provider on a high level by 
maintaining the interest of the customers in a specified merchandise group and 
brands and promoting long-term and continuous purchase. 

SOLUTION: In the level of the degree of interest of the customers, this method 
discriminates the level of the degree of interest in accordance with a purchase 
history and purchase frequency of a merchandise group and a relevant 
merchandise group (1), an access history and acquisition frequency to/of 
information and advertisement about the merchandise group (2), a participation 
history and participation frequency in an event, prize, etc., related to the 
merchandise group (3), responses to notices by mail, etc., about the 
merchandise group and the relevant merchandise group (4), responses to benefit 
giving such as coupons or the like (5). and offers various information and 
advertisements and furthermore, various benefits such as events, services like 
prizes, service points and discount coupons. 
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CLAIMS ' 

[Claim(s)] 

[Claim 1] The server or database connec1|^Pthe communication network which compounOT^BJireless. a cable or wireless, and 
a cable network is accessed. It is possible to receive the information containing an alphabetic character, an image, voice, etc., 
and to display or reproduce the information concerned from the server concerned or a database. And the pocket mold 
communication terminal which can send the speech information which includes transmission of data, or a tone signal to a server 
or a database concerned, It faces from the above-mentioned pocket mold communication terminal to access. The authentication 
means which can distinguish a user. The database which recorded the access hysteresis of the past of the user concerned, and 
the database which recorded the purchasing hysteresis of the past of the user concerned. The database which recorded the 
basic profile information used for marketing, such as an address of the user concerned, age, and sex. The database which 
recorded the master data which the user concerned needs for authentication and Interactive communication of users, such as 
the telephone number used for access, a cellular-phone number and a mail address, and user ID, a pass code. In a system 
equipped with the server or database connected to the communication network which compounded the wireless or the cable 
which has the database which recorded the information about a specific goods group and a specific related goods group, or 
wireless and a cable network The offer approach and customer data control method of information and an advertisement, and 
service which are characterized by offering various privileges besides being information and an advertisement, a prize, an event, 
etc. about the goods group concerned and a related goods group according to the height of whenever [ interested ]. 
[Claim 2] The equipment which accumulates the purchasing hysteresis of the goods group concerned and a related goods group 
about the height of whenever [ interest / of the customer of claim 1 ]. The equipment which offers various privileges besides 
being information and an advertisement, a prize, an event, etc. about the goods group concerned and a related goods group 
according to the equipment which distinguishes the height of whenever [ interested ], and the height of whenever [ Interested ] 
based on the data. The offer approach and customer data control method of information and an advertisement, and service 
which are characterized by providing **. 

[Claim 3] The newest purchasing amount of money in the equipment which accumulates purchasing hysteresis about the 
information and the advertisement according to the result of the equipment which accumulates the purchasing hysteresis of 
claim 2. and offer of service (EpO) 
The past purchasing amount of money (Epn) 

When (n is the past count of purchasing and shows the past record with the Increment in the value of n), it is the total amount 
sigma of the past n times of the purchasing amount of money (Epi Epn-1, Epn). 

The result of the processor to compute, or the result of the equipment which computes the service point Pn according to the 
total amount of the past n times of the purchasing amount of money. In the equipment which is alike, is based and compares the 
purchasing amount of money of a customer's past with F (multiplier which defines F for every objects, such as goods and a type 

of industry) sigma(Ep1 Epn-1. Epn) > F or Pn> When F is materialized As opposed to the customer to whom the conditions 

concerned are satisfied based on the result of the equipment which detects the customer to whom the conditions concerned are 
satisfied The offer approach and customer data control method of information and an advertisement, and service which are 
characterized by providing the equipment which offers various privileges, such as a coupon and a service point, and offers 
various information, such as information and an advertisement according to a customer's purchasing track record and a prize, 
and an event. 

[Claim 4] The newest purchasing amount of money in the equipment which accumulates purchasing hysteresis about the 
information and the advertisement according to the result of the equipment which accumulates the purchasing hysteresis of 
claim 2. and offer of service (EpO) 
The past purchasing amount of money (Epn) 

In the equipment which compares the newest purchasing amount of money with the past average purchasing amount of money 
based on the result of the equipment which computes the average purchasing amount of money AEpn of a past n batch when (n 
is the past count of purchasing and shows the past record with the increment in the value of n) EpO > When AEpn is realized, it 
sets about 2 times of the newest purchasing track records to the equipment which compares the purchasing amount of money In 
that case with the purchasing amount of money in front of that, and it is AND (EpO> Epi) (EpO Ep2). 

It sets to the equipment which compares the purchasing amount of money with the purchasing amount of money in front of that 
about a ********** case or n times of the purchasing track records for the past N months, and is AND (EpO Epi).... (Epn-1> 

Epn) 

The offer approach and the customer data-control method of information and an advertisement, and service which are 
characterized by to provide the equipment which offers various privileges, such as a coupon and a service point, and offers 
various information, such as information and the advertisement according to a customer's purchasing track record and a prize, 
and an event, to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied. 

[Claim 5] The newest purchasing amount of money in the equipment which accumulates purchasing hysteresis about the 
information and the advertisement according to the result of the equipment which accumulates the purchasing hysteresis of 
claim 2. and offer of service (EpO) 
The past purchasing amount of money (Epn) 

When (n is the past count of purchasing and shows the past record with the increment in the value of n) In the equipment which 
compares a customer s average purchasing amount of money with F (multiplier which defines F for every objects, such as goods 
and a type of industry) based on the result of the equipment which computes the average purchasing amount of money AEpn of 
a past n batch AEpn > As opposed to the customer to whom the conditions concerned are satisfied based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied when F is realized, i.e., the comparatively 
high customer of the amount of purchase per time Various privileges which become effective only when the result of the 
equipment which judges purchasing more than the average purchasing amount of money AEpn of the customer concerned is 
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outputted, such as a rebate check and the bonus point are offered. Moreover, the offer approach and customer data control 
method of information and an advertisement, and service which are characterized by providing the equipment which makes it 
possible to offer various information, suclj^^nformation and an advertisement according ti^j^stomers purchasing track 
record and a prize, and an event 



ich^^nl 
it^^mor 



[Claim 6] The newest purchasing amount^Pnoney in the equipment which accumulates purcffising hysteresis about the 
information and the advertisement according to the result of the equipment which accumulates the purchasing hysteresis of 
claim 2, and offer of service (EpO) 
The past purchasing amount of money (Epn) 

When (n is the past count of purchasing and shows the past record with the increment in the value of n) In the equipment which 
compares a customer s average purchasing amount of money with F (multiplier which defines F for every objects, such as goods 
and a type of industry) based on the result of the equipment which computes the average purchasing amount of money AEpn of 
a past n batch AEpn < — The customer of a small sum is received comparatively, the customer to whom the conditions 
concerned are satisfied based on the result of the equipment which detects the customer to whom the conditions concerned are 
satisfied when F is realized, i.e.. the amount of purchase per time. — Various privileges which become effective only when the 
result of the equipment which judges the continuous purchase of goods is outputted, such as a rebate check and the bonus 
point (For example, it offers offering the bonus point exchangeable for the one goods concerned for free, when purchase is 
continued over at least 1 time and five weeks every week etc.) The goods and service those in amount of money purchased from 
the past purchasing track record. [ most / quantity-wise or ] Or the equipment which makes it possible to offer various 
privileges, such as a commodity group who purchased, a rebate check which becomes effective only to the purchase of the 
goods and service belonging to a brand, and the bonus point. The offer approach and customer data control method of 
information and an advertisement, and service which are characterized by providing **. 

[Claim 7] In the equipment which accumulates purchasing hysteresis about the information and the advertisement according to 
the result of the equipment which accumulates the purchasing hysteresis of claim 2, and offer of service From the result of the 
equipment which divides one day in the time zone of N individual of 1 - N, and the equipment which memorizes the purchasing 
time of day (Tp) of goods the result of the equipment which specifies the time zone (G) which purchasing concentrates 
especially among one day — being based — the time zone (G) concerned — or The equipment which makes it possible to 
distribute actively the information (message) which attached various privileges, such as a coupon, with e-mail etc, in accordance 
with the time zone of N individual in front of that, and the offer approach and customer data control method of information and 
an advertisement, and service which are characterized by providing **. 

[Claim 8] It sets to the equipment which accumulates purchasing hysteresis about the information and the advertisement 
according to the result of the equipment which accumulates the purchasing hysteresis of claim 2, and offer of service, and is the 

purchasing amount-of-money total amount sigma in a fixed period N of the customer concerned (Epi Epn-1, Epn). 

The equipment to compute, the specific goods and service which are occupied in the amount of money or a specific commodity 
group, the rate of the goods and service belonging to a brand (%) 

In the equipment which computes Spn, and the equipment which compares Spn with F (multiplier which defines F for every 
objects, such as goods and a type of industry) about the goods and service purchased during the period concerned Spn > When 
F is realized about one of goods and services As opposed to the customer to whom the conditions concerned are satisfied 
based on the result of the equipment which detects the customer to whom the conditions concerned are satisfied Various 
privileges limited only to goods and the service concerned, such as a rebate check and the bonus point are offered. Moreover, 
the offer approach and customer data control method of information and an advertisement, and service which are characterized 
by providing the equipment which makes it possible to offer various information, such as information and an advertisement 
according to a customer's purchasing track record and a prize, and an event 

[Claim 9] It sets to the equipment which accumulates purchasing hysteresis about the information and the advertisement 
according to the result of the equipment which accumulates the purchasing hysteresis of claim 2. and offer of service, and is the 

purchasing amount-of-money total amount sigma for the past N months of the customer concerned (Epi Epn-1, Epn). 

The equipment to compute, the specific goods and service which are occupied in the amount of money or a specific commodity 
group, the rate of the goods and service belonging to a brand (%) 

In the equipment which computes Spn, and the equipment which compares Spn with F (multiplier which defines F for every 
objects, such as goods and a type of industry) about the goods and service purchased during the period concerned Spn < — 
When F is not realized about goods and service which, either Namely, when the purchase of the goods belonging to specific 
goods and service, or a specific brand or service is not remarkable As opposed to the customer to whom the conditions 
concerned are satisfied based on the result of the equipment which detects the customer to whom the conditions concerned are 
satisfied The event and prize relevant to information, an advertisement, and new goods and service of new goods and service, Or 
various privileges which become effective in the case of the purchase of new goods and service, such as a rebate check and the 
bonus point, are offered. Various privileges which become effective only when the result of the equipment which judges the 
continuous purchase of goods is outputted, such as a rebate check and the bonus point The offer approach and customer data 
control method of information and an advertisement and service which are characterized by providing the equipment which 
makes it possible (for example, to offer offering the bonus point exchangeable for the one goods concerned for free when 
purchase is continued over at least 1 time and five weeks every week etc.). 

[Claim 10] It sets to the equipment which accumulates purchasing hysteresis about the information and the advertisement 
according to the result of the equipment which accumulates the purchasing hysteresis of claim 2. and offer of service, and is the 
amount sum total Wpn of purchasing of all the customers for the past N months, (n is a count of purchasing for the past N 
months) 

In the equipment which compares the total sales of a certain moon with the amount of an average per month based on the result 
of the equipment to compute and the equipment which computes the sales **** of all the customers for one certain month 
**** > Wpn/ Various privileges which become effective only when N is realized and the result of the equipment which judges 
purchasing more than the average purchasing amount of money AEpn per [ of each customer ] time is outputted, such as a 
rebate check and the bonus point are offered. Moreover, the offer approach and customer data control method of information 
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and an advertisement, and service which are characterized by providing the equipment which makes it possible to offer various 
information, such as information and an advertisement according to a customer's purchasing track record and a prize and an 

[Claim 11] In the equipment which accu^^B^ purchasing hysteresis about the informatid^^the advertisement according to 
the result of the equipment which accumcl^s the purchasing hysteresis of claim 2. and offeWf service The amount sum total 
Wpn of purchasing of all the customers for the past N months (n is a count of purchasing for the past N months) Equipment to 
compute. In the equipment which compares the total sales of a certain moon with the amount of an average per month based on 
the result of the equipment which computes the sales **** of all the customers for one certain month **** < — Wpn/ When N 
is realized (i.e., when the sales of a certain moon are less than the amount of an average per month) Various privileges which 
become effective only when the result of the equipment which judges purchasing of the above-mentioned inactive period is 
outputted, such as a rebate check and the bonus point, are offered. Moreover, the offer approach and customer data control 
method of information and an advertisement, and service which are characterized by providing the equipment which makes it 
possible to offer various information, such as information and an advertisement according to a customer's purchasing track 
record and a prize, and an event. 

[Claim 12] It sets to the equipment which accumulates purchasing hysteresis about the information and the advertisement 
according to the result of the equipment which accumulates the purchasing hysteresis of claim 2. and offer of service, and is a 
customer s purchasing amount-of-money total amount sigma for the past N months (Epi Epn-1, Epn). 

The amount ratio of new product purchase which is a ratio of the amount of money which purchased from sale the new product 
within N two months (multiplier which defines N2 for every objects, such as goods and a type of industry) among the equipment 
to compute and the past purchasing amount of money (%) 

The count of purchasing of the equipment which computes SSpn, and the goods and service for past N one month (multiplier 
which defines N1 for every objects, such as goods and a type of industry) (time) 

The count ratio of new product purchase which is a ratio of the equipment which computes n. and the count which purchased 
from sale the new product within N two months (multiplier which defines N2 for every objects, such as goods and a type of 
industry) among n (%) 

In the equipment which compares the amount ratio of new product purchase with F1 (multiplier which defines F1 for every 
objects, such as goods and a type of industry) based on the result of the equipment which computes Cn SSpn > When F1 is 
realized In the equipment which compares the count ratio of new product purchase with F2 (multiplier which defines F2 for ever/ 
objects, such as goods and a type of industry) Cn > As opposed to the customer to whom the conditions concerned are satisfied 
based on the result of the equipment which detects the customer to whom the conditions concerned are satisfied when F2 is 
realized Various privileges, such as a coupon effective only when the result of the equipment which judges the purchase of a 
new product is outputted, and a service point, are offered. Moreover, the offer approach and customer data control method of 
information and an advertisement, and service which are characterized by providing the equipment which makes it possible to 
offer various information, such as information and an advertisement about a new product and a prize, and an event. 
[Claim 13] The equipment which records and accumulates the purchasing frequency of the goods group concerned and a related 
goods group about the height of whenever [ interest / of the customer of claim 1 ], The equipment which offers offer of offer of 
the information and the advertisement about the goods group concerned and a related goods group, a prize, an event, etc.. and 
various privileges according to the equipment which distinguishes the height of whenever [ interested ], and the height of 
whenever [ interested ] based on the data, The offer approach and customer data control method of information and an 
advertisement, and service which are characterized by providing **. 

[Claim 14] The newest purchasing date in the equipment which records and accumulates purchasing frequency about offer of 
the data utility according to the result of the equipment which records and accumulates the purchasing frequency of claim 13 
(DpO) 

The newest purchasing time of day (TpO) 

The past purchasing date (Dpn) 

The past purchasing time of day (Tpn) 

When (n is the past count of purchasing and shows the past record with the increment in the value of n) The newest purchased 
lead time LpO (the difference of the days of DpO and Dpi, or time difference of TpO and Tpl). the past purchased lead time Lpn 
(the difference of the days of Dpn and Dpn+1 — ) The purchasing frequency of the customer concerned is held based on the 
result of the equipment which computes average purchased lead time ALpn of the time difference of Tpn and Tpn+1, and a past 
n batch. Or the newest purchased lead time. In the equipment which compares the purchased lead time in that case with the 
lead time in front of that about 2 times of the newest purchasing track records in the equipment which compares the past 
average purchased lead time when LpO<AL-pn is realized (LpO<Lp1) AND (Lp1<Lp2) 

It sets to the equipment which compares a purchased lead time with the lead time in front of that about a ********** case or n 
times of the purchasing track records for the past N months, and is AND (LpO<Lp1).... (Lpn-KLpn) 
The offer approach and the customer data-control method of information and an advertisement, and service which are 
characterized by to provide the equipment which makes it possible to make it possible to offer various privileges, such as a 
coupon and a service point, to the customer to whom the above-mentioned conditions are satisfied in a ********** case based 
on the result of the equipment which detects the customer to whom the conditions concerned are satisfied, and to offer various 
information, such as the information and the advertisement according to a customer's purchasing track record and a prize, and 
an event.. 

[Claim 15] The newest purchasing date in the equipment which records and accumulates purchasing frequency about offer of 
the data utility according to the result of the equipment which records and accumulates the purchasing frequency of claim 13 
(DpO) 

The newest purchasing time of day (TpO) 

The past purchasing date (Dpn) 

The past purchasing time of day (Tpn) 

When (n is the past count of purchasing and shows the past record with the increment in the value of n) The newest purchased 
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lead time LpO (the difference of the days of DpO and Dpi, or time difference of TpO and Tpl), the past purchased lead time Lpn 
(the difference of the days of Dpn and Dpn+1 — ) Or it is based on the result of the equipment which computes average 
purchased lead time ALpn of the time diffej^|ce of Tpn and Tpn+1, and a past n batch, the ^^ha sing frequency of the 
customer concerned — taking control — a^^Biewest purchasing date (DpO) — or The date'^^Bl has passed by the average 
purchased lead time (ALpn) since the newj^urchasing time of day (TpO), And based on thl^Kult of the equipment which 
computes time of day and DpxTpx, it doubles at the date (Dpx) or time of day (Tpx). Various privileges, such as a coupon and a 
servfce point, and a customer s purchasing track record, The offer approach and customer data control method of information 
and an advertisement, and service which are characterized by providing the equipment which makes it possible to carry out 
information distribution of the various information, such as information and an advertisement according to purchasing frequency 
and a prize, and an event, etc. actively with e-mail etc. 

[Claim 16] The newest purchasing date (Dp 0) in the equipment which accumulates the utilization hysteresis and the fr-equency 

of the various privileges which start acquisition of goods, such as equipment which accumulates purchasing hysteresis, 

equipment which records and accumulates purchasing frequency, and a coupon, and service about offer of the data utility 

according to the result of the equipment which records and accumulates the purchasing frequency of claim 13 

The newest purchasing time of day (TpO) 

The newest purchasing amount of money (EpO) 

With [, such as the newest privilege ] the date of issue (DyO) 

Issuance time of day, such as the newest privilege (TyO) 

Utilization dates, such as the newest privilege (Dy'O) 

Utilization time of day, such as the newest privilege (Ty'O) 

The past purchasing date (Dpn) 

The past purchasing time of day (Tpn) 

The past purchasing amount of money (Epn) 

With [, such as the past privilege ] the date of issue (Dyn) 

Issuance time of day, such as the past privilege (Tyn) 

Utilization dates, such as the past privilege (Dy'n) 

Utilization time of day, such as the. past privilege (Ty*n) 

When (n is the past count of purchasing and shows the past record with the increment in the value of n) The newest purchased 
lead time LpO (the difference of the days of DpO and Dpi, or time difference of TpO and Tpl), the past purchased lead time Lpn 
(the difference of the days of Dpn and Dpn+1 — ) Or the newest purchased lead time shown in claim 14 based on the result of 
the equipment which computes average purchased lead time ALpn of the time difference of Tpn and Tpn+1. and a past n batch, 
and average privilege utilization factor %Yn of a past n batch. About the equipment and 2 times of the newest purchasing track 
records which compare the past average purchased lead time, the purchased lead time in that case. It sets to the equipment 
which compares a purchased lead time with the lead time in front of that about the equipment which compares the lead time in 
front of that, and n times of the purchasing track records for the past N months, and is 1.LpO<ALpn2.(LpO<Lp1) AND (Lp1<Lp2). 
3.(LpO<Lpl )AND....(Lpn-1<Lpn) 

When the conditions of ******** are not satisfied, either, it is the total amount sigma of the past n times of the purchasing 
amount of money (Epl Epn-1. Epn). 

In the equipment which compares the past purchasing amount of money with F (multiplier which defines F for every objects, 
such as goods and a type of industry) based on the result of the equipment to compute, or the result of the equipment which 
computes the service point Pn according to the total amount of the past n times of the purchasing amount of money sigma(Epl, 

Epn-1, Epn) > F Or Pn > In the equipment which compares the average utilization factor and N (multiplier which defines N for 

every objects, such as goods and a type of industry) of a privilege of a coupon etc. when F is realized Yn > As opposed to the 
customer to whom the conditions concerned are satisfied based on the result of the equipment which detects the customer to 
whom the conditions concerned are satisfied when N is realized Various privileges, such as a coupon and a service point, are 
offered. Moreover, a customer's purchasing track record. The offer approach and customer data control method of information 
and an advertisement, and service which are characterized by providing the equipment which makes it possible to offer various 
information, such as information and an advertisement according to the utilization factor of the privilege of purchasing frequency, 
a coupon, etc. and a prize, and an event. 

[Claim 17] The equipment which accumulates the access hysteresis to the information and the advertisement about the goods 
group concerned and a related goods group about the height of whenever [ interest / of the customer of claim 1 ], The 
equipment which offers offer of offer of the information and the advertisement about the goods group concerned and a related 
goods group, a prize, an event, etc.. and various privileges according to the equipment which distinguishes the height of 
whenever [ interested ], and the height of whenever [ interested ] based on the data. The offer approach and customer data 
control method of information and an advertisement and service which are characterized by providing **. 

[Claim 18] In the equipment which accumulates the access hysteresis to information and an advertisement about the information 
and the advertisement according to the result of the equipment which accumulates the access hysteresis to the information and 
the advertisement of claim 17, and offer of service As a result of access, it is based on the result of the equipment which 
computes the access amount of data of per 1 utilization opportunity (one session) from the result of the equipment which 
converts into a page or the number of alphabetic characters the amount of data of the information and the advertisement which 
the customer acquired, and is the newest access amount of data (EqO). 
The past access amount of data (Eqn) 

When (n is the past count of access and shows the past record with the increment in the value of n), it is the sum total sigma of 

the access amount of data to information and advertisement for the past N months of a customer (Eql Eqn-1. Eqn). 

The equipment to compute and the equipment which classifies the information and the advertisement accumulated in a server 
and a database into the genre from which N (multiplier which defines N for every objects, such as goods and type of industry) 
individual differs. It is based on the result of the above-mentioned equipment. In access to the information and the 
advertisement for N months It is based on the result of the equipment which detects the genre Bqn which the customer 
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concerned uses best. When the customer concerned accesses information and an advertisement it is based on the result of the 
equipment with which a genre detects with Bqn the information and the advertisement according to which it is classified. The 
offer approach and customer data control^thod of information and an advertisement, and^^jce which are characterized by 
providing the equipment with which a ^U^^^ makes it possible to offer the information advertisement of a most 

concerned genre, and to offer various prr^^bs, such as a coupon and a service point, furtH^^ 

[Claim 19] In the equipment which accumulates the access hysteresis to information and an advertisement about the information 
and the advertisement according to the result of the equipment which accumulates the access hysteresis to the information and 
the advertisement of claim 1 7, and offer of service As a result of access, it is based on the result of the equipment which 
computes the access amount of data of per 1 utilization opportunity (one session) from the result of the equipment which 
con^;erts into a page or the number of alphabetic characters the amount of data of the information and the advertisement which 
the customer acquired, and is the newest access amount of data (EqO). 
The past access amount of data (Eqn) 

When (n is the past count of access and shows the past record with the increment in the value of n) It is based on the result of 
the equipment which detects the information and the advertisement which is equivalent to the utilization amount of data Eql in 
the newest session among the past sessions. When the customer concerned accesses information and an advertisement, it is 
based on the result of the equipment which detects the information and the advertisement with which the amount of data is 
equivalent to Eql. The offer approach and customer data control method of information and an advertisement, and service which 
are characterized by providing the equipment which makes it possible to offer the data utility according to a customer's 
interested level, and to offer various privileges, such as a coupon and a service point, further. 

[Claim 20] It is based on the result of the equipment which computes the access amount of data of per 1 utilization opportunity 
(one session) from the result of the equipment which converts into a page or the number of alphabetic characters the amount of 
data of the information and the advertisement which acquired in the equipment which accumulates the access hysteresis to 
information and an advertisement as a result of access about the information and the advertisement according to the result of 
the equipment which accumulates the access hysteresis to the information and the advertisement of claim 17. and offer of 
service, and it is the newest access amount of data (Eq 0). 
The past access amount of data (Eqn) 

When (n is the past count of access and shows the past record with the increment in the value of n) In the equipment which 
measures the access amount of data of the newest session, and the past average access amount of data among the past 
sessions based on the result of the processor which computes average access amount-of-data AEqn of a past n batch Eql > It 
sets to the equipment which measures the access amount of data In that case, and the access amount of data in the utilization 
in front of that about the past 2 times of access track records when AEqn is realized, and is AND (EqO Eq2). (Eq2> Eq3) 
It sets to the equipment which measures the access amount of data and the access amount of data in front of that about a 
********** case or n times of the access track records for the past N months, and is AND (EqO Eq2).... (Eqn-1> Eqn) 
The offer approach and the customer data-control method of information and an advertisement, and service which are 
characterized by to provide the equipment which makes it possible to make it possible to offer information, a more detailed 
advertisement and a more detailed prize, an event, etc. to the customer to whom the conditions concerned are satisfied in a 
********** case based on the result of the equipment which detects the customer to whom the conditions concerned are 
satisfied, and to offer various privileges, such as a coupon and a service point 

[Claim 21] In the equipment which accumulates the access hysteresis to information and an advertisement about the information 
and the advertisement according to the result of the equipment which accumulates the access hysteresis to the information and 
the advertisement of claim 17, and offer of service As a result of access, it is based on the result of the equipment which 
computes the access amount of data of per 1 utilization opportunity (one session) from the result of the equipment which 
converts into a page or the number of alphabetic characters the amount of data of the information and the advertisement which 
the customer acquired, and is the newest access amount of data (EqO). 
The past access amount of data (Eqn) 

When (n is the past count of access and shows the past record with the increment in the value of n), it is the sum total sigma of 

the access amount of data to information and advertisement for the past N months of a customer (Eql. Eqn-1, Eqn). 

The rate of a new product data access which is a ratio of the amount of data which accessed from sale the information and the 
advertisement about the new product within N two months (multiplier which defines N2 for every objects, such as goods and a 
type of industry) among the equipment to compute and the past access (%) 

In the equipment which compares the rate of a new product data access with F1 (multiplier which defines F1 for every objects, 
such as goods and a type of industry) based on the result of the equipment which computes SSqn SSpn > As opposed to the 
customer to whom the conditions concerned are satisfied based on the result of the equipment which detects the customer to 
whom the conditions concerned are satisfied when F1 is realized Various privileges, such as a coupon effective only when the 
result of the equipment which judges the purchase of a new product is outputted, and a service point are offered. Moreover, the 
offer approach and customer data control method of information and an advertisement and service which are characterized by 
providing the equipment which makes it possible to offer various information, such as information and an advertisement about a 
new product and a prize, and an event. 

[Claim 22] In the equipment which accumulates the access hysteresis to information and an advertisement about the information 
and the advertisement according to the result of the equipment which accumulates the access hysteresis to the information and 
the advertisement of claim 17, and offer of service From the result of the equipment which divides one day in the time zone of N 
individual of 1 - N. and the equipment which memorizes the access time of day (Tq) to information and an advertisement the 
result of the equipment which specifies the time zone (G) which access concentrates especially among one day — being based 
— the time zone (G) concerned — or The offer approach and customer data control method of information and an 
advertisement, and service which are characterized by providing the equipment which makes it possible to distribute actively the 
information, the advertisement etc. according to a customer s interest with e-mail etc. in accordance with the time zone of N 
individual in front of that 

[Claim 23] The equipment which records and accumulates the access frequency to the information and the advertisement about 
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the goods group concerned and a related goods group about the height of whenever [ interest / of the customer of claim 1 ]. 
The equipment which offers offer of offer of the information and the advertisement about the goods group concerned and a 
related goods group, a prize, an event, et^||d various privileges according to the equipme^^b^h distinguishes the height of 
whenever [ interested ]. and the height ^^^B^ever [ interested ] based on the data, The cJ^pfpproach and customer data 
control method of information and an advl^reement» and service which are characterized b^^^iding 

[Claim 24] The newest access date in the equipment which records and accumulates the access frequency to information and 

an advertisement about offer of the data utility according to the result of the equipment which records and accumulates the 

access frequency to the information and the advertisement of claim 23 (DqO) 

The newest access time of day (TqO) 

The past access date (Dqn) 

The past access time of day (Tqn) 

When (n is the past count of access and shows the past record with the increment in the value of n) the newest access lead 
time LqO (the difference of the days of DqO and Dql — ) or the time difference of TqO and Tql and the past access lead time 
Lqn (the difference of the days of Dqn and Dqn+1 — ) Based on the result of the equipment which computes the average access 
lead time ALqn of the time difference of Tqn and Tqn+1. and a past n batch, the access frequency to information and 
advertisement of a customer is held. Or the newest access lead time, When LqO<ALqn is realized in the equipment which 
compares the past average access lead time. Or about 2 times of the newest access track records, it sets to the equipment 
which compares the access lead time in that case with the access lead time in front of that, and is AND (LqO<Lq1). (Lql<Lq2) 
It sets to the equipment which compares access lead time with the access lead time in front of that about a ********** case 
or n times of the access track, records for the past N months, and is AND (LqO<Lql).... (Lqn-KLqn) 

As opposed to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied Various privileges, such as a coupon and 
a service point, are offered. Moreover, the access track record to information and advertisement of a customer. The offer 
approach and customer data control method of information and an advertisement, and service which are characterized by 
providing the equipment which makes it possible to offer various information, such as information and an advertisement 
according to access frequency and a prize, and an event. 

[Claim 25] The newest access date in the equipment which records and accumulates the access frequency to information and 

an advertisement about offer of the data utility according to the result of the equipment which records and accumulates the 

access frequency to the information and the advertisement of claim 23 (DqO) 

The newest access time of day (TqO) 

The past access date (Dqn) 

The past access time of day (Tqn) 

When (n is the past count of access and shows the past record with the increment in the value of n) the newest access lead 
time LqO (the difference of the days of DqO and Dq1 — ) or the time difference of TqO and Tql and the past access lead time 
Lqn (the difference of the days of Dqn and Dqn+1 — ) Or it is based on the result of the equipment which computes the average 
access lead time ALqn of the time difference of Tqn and Tqn+1, and a past n batch, the access frequency to information and 
advertisement of a customer — taking control — the newest access date (DqO) — or The date which has passed by average 
access lead time (ALqn) since the newest access time of day (TqO). And based on the result of the equipment which computes 
time of day and DqxTqx. it doubles at the date (Dpx) or time of day (Tpx). Various privileges, such as a coupon and a service 
point, and the access track record to information and advertisement of a customer. The offer approach and customer data 
control method of information and an advertisement, and service which are characterized by providing the equipment which 
makes it possible to carry out information distribution of the various information, such as information and an advertisement 
according to access frequency and a prize, and an event, etc. actively with e-mail etc. 

[Claim 26] The newest access date in the equipment which records and accumulates the access frequency to information and 

an advertisement about offer of the data utility according to the result of the equipment which records and accumulates the 

access frequency to the information and the advertisement of claim 23 (DqO) 

The newest access time of day (TqO) 

The past access date (Dqn) 

The past access time of day (Tqn) 

When (n Is the past count of access and shows the past record with the increment in the value of n) the newest access lead 
time LqO (the difference of the days of DqO and Dq1 — ) or the time difference of TqO and Tql and the past access lead time 
Lqn (the difference of the days of Dqn and Dqn+1 — ) Or the newest access lead time shown in claim 24 based on the result of 
the equipment which computes the average access lead time ALqn of the time difference of Tqn and Tqn+1, and a past n batch. 
About the equipment and 2 times of the newest access track records which compare the past average access lead time, the 
access lead time in that case. In the equipment which compares access lead time with the access lead time in front of that 
about the equipment which compares the access lead time in front of that, and n times of the access track records for the past 
N months 1. LqO<ALqn2.(LqO<Lq1) AND (Lq1<Lq2) 
3.(LqO<Lq1 )AND....(Lqn~l <Lqn) 

When the conditions of ******** are not satisfied, either, it is the total amount sigma of the past n times of the purchasing 
amount of money (Epi Epn-1, Epn). 

In the equipment which compares the past purchasing amount of money with F (multiplier which defines F for every objects, 
such as goods and a type of industry) based on the result of the equipment to compute, or the result of the equipment which 
computes the service point Pn according to the total amount of the past n times of the purchasing amount of money sigma(Ep1, 

Epn-1, Epn) > F Or Pn > As opposed to the customer to whom the conditions concerned are satisfied based on the result of 

the equipment which detects the customer to whom the conditions concerned are satisfied when F is realized The offer 
approach and customer data control method of information and an advertisement and service which are characterized by 
providing the equipment which makes it possible to offer various privileges, such as a coupon and a service point. 
[Claim 27] The equipment which accumulates the participating hysteresis to the event relevant to the goods group concerned 
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and a related goods group, a prize, etc. about the height of whenever [ interest / of the customer of claim 1 ]. The equipment 
which offers offer of offer of the informatioj^and the advertisement about the goods group concerned and a related goods group, 
a prize, an event etc., and various privilea^^cording to the equipment which distinguishe^j^eight of whenever 
[ interested ]. and the height of whenev4|^pferested ] based on the data. The offer approwPRid customer data control 
method of information and an advertise me^^nd service which are characterized by providing^*. 

[Claim 28] It is based on the result of the equipment which computes the participating amount of data of per 1 utilization 
opportunity (one session) from the result of the event in which the customer participated in the equipment which accumulates 
the participating hysteresis to an event, a prize, etc. about the information and the advertisement according to the result of the 
equipment which accumulates the participating hysteresis to the event of claim 27. a prize, etc.. and offer of service, and the 
equipment which converts the amount of data of a prize into a page or the number of alphabetic characters, and it is the newest 
participating amount of data (Er 0). 
The past participating amount of data (Ern) 

When (n is the past count of participation and shows the past record with the increment in the value of n). it is the sum total 

sigma of a customer s event for the past N months, and the participating amount of data to a prize (Er1 Ern-1, Ern). 

The equipment to compute, the event accumulated in a server and a database, and the equipment which classifies a prize into 
the genre from which N (multiplier which defines N for every objects, such as goods and type of industry) individual differs, It is 
based on the result of the above-mentioned equipment. In the event for N months, and the participating track record to a prize 
It is based on the result of the equipment which detects the genre Brn which the customer concerned uses best It is based on 
the result of the equipment with which a genre detects with Brn the event according to which it is classified, and a prize. The 
offer approach and customer data control method [claim 29] of information and an advertisement, and service which are 
characterized by providing the equipment with which a customer makes it possible to offer the event of a most concerned genre, 
and a prize and to offer various privileges, such as a coupon and a service point, further In the equipment which accumulates the 
participating hysteresis to an event, a prize, etc. about the information and the advertisement according to the result of the 
equipment which accumulates the participating hysteresis to the event of claim 27. a prize, etc.. and offer of service The 
utilization amount of data [ in / based on the result of the equipment which computes the access amount of data of per 1 
utilization opportunity (one session) from the result of the equipment which converts into a page or the number of alphabetic 
characters an event and the amount of data spent on participation of a prize / the newest session ] (ErO) 
The utilization amount of data in the past session (Ern) 

When (n is the past count of participation and shows the past record with the increment in the value of n) It is based on the 
result of the equipment which detects the event and prize which are equivalent to the utilization amount of data Eri in the 
newest session among the past sessions. By offering the event and prize in which the amount of data is equivalent to Eri, when 
the customer concerned participates in an event and a prize The offer approach and customer data control method of 
information and an advertisement, and service which are characterized by providing the equipment which makes it possible to 
offer the data utility according to a customer's interested level, and to offer various privileges, such as a coupon and a service 
point, further. 

[Claim 30] In the equipment which accumulates the participating hysteresis to an event, a prize, etc. about the information and 
the advertisement according to the result of the equipment which accumulates the participating hysteresis to the event of claim 
27. a prize, etc., and offer of service The utilization amount of data [ in / based on the result of the equipment which computes 
the access amount of data of per 1 utilization opportunity (one session) from the result of the equipment which converts into a 
page or the number of alphabetic characters an event and the amount of data spent on participation of a prize / the newest 
session ] (ErO) 

The utilization amount of data in the past session (Ern) 

When (n is the past count of participation and shows the past record with the increment in the value of n) In the equipment 
which measures the utilization amount of data and the past average utilization amount of data in the newest session among the 
past sessions based on the result of the equipment which computes average utilization amount-of-data AErn in the session of a 
past n batch Er1 > It sets to the equipment which measures the utilization amount of data in that case, and the utilization 
amount of data in the session in front of that about 2 times of the past participating track records when AErn is realized, and is 
AND (Er1> Er2). (Er2> Er3) 

It sets to the equipment which measures the utilization amount of data and the utilization amount of data in front of that about a 
********** case or n times of the participating track records for the past N months, and is AND (ErO Er2).... (Ern~1> Ern) 
The offer approach and the customer data-control method of information and an advertisement and service which are 
characterized by to provide the equipment which makes it possible to sponsor a more complicated event and the opportunity of 
the participation to a prize with more high gamble nature etc.. and to offer various privileges, such as a coupon and a service 
point, to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied. 

[Claim 31] In the equipment which accumulates the participating hysteresis to an event, a prize, etc. about the information and 
the advertisement according to the result of the equipment which accumulates the participating hysteresis to the event of claim 
27. a prize, etc.. and offer of service The utilization amount of data [ in / based on the result of the equipment which computes 
the access amount of data of per 1 utilization opportunity (one session) from the result of the equipment which converts into a 
page or the number of alphabetic characters an event and the amount of data spent on participation of a prize / the newest 
session ] (ErO) 

The utilization amount of data in the past session (Ern) 

When (n is the past count of participation and shows the past record with the increment in the value of n), it is the sum total 

sigma of the participating amount of data to a customer's event for the past N months, a prize, etc. (Eri Ern-1. Ern). 

The new event participating data rate which is a ratio of the amount of data which participated in the new event within N two 
months (multiplier which defines N2 for every objects, such as goods and a type of industry), and the prize from offer initiation 
among the equipment to compute and the past participating track record (%) 

In the equipment which compares a new event participating data rate with F1 (multiplier which defines F1 for every objects, such 
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as goods and a type of industry) based on the result of the equipment which computes SSrn SSrn > As opposed to the 
I'l'Z^nnM-r concerned are satisfied based on the result of the equipment which detects the customer to 

whom the conditions concerned are satisfied when n is realized The offer approach and cu^er data control method of 
r^rTaZs ; "1 ''"'^^'T""'- ' « mt characterized by providing the eqKt which makes Tposl^ to 
offer various privileges, such as an effe^ervice point. onV when the result of the equiJilKt which judges the partic patbn 
to the new event within N2 month and a prize from offer initiation is outputted participation 

to thrill" IJ^P,^''"'''"'*"* "^^'^ accumulates participating hysteresis about the information and the advertisement according 
to the result of the equipment which accumulates the participating hysteresis to the event of claim 27. a prize etc and offer of 
service From the result of the equipment which divides one day in the time zone of N individual of 1 - N. and the equipment 
Ton! f rrh 'T' ''""^ °f (Tr) to an event, a prize, etc. the result of the equipment which spedfies the time 

zone (G) which participation concentrates especially among one day ~ being based - the time zone (G) concerned - or The 
equipment which makes it possible to distribute actively the information (message) which attached various privileges such as a 
coupon, with e-mail etc. in accordance with the time zone of N individual in front of that, and the offer approach and customer 
rof^- mformation and an advertisement, and service which are characterized by providing **. 

[Claim 33] The equipment which records and accumulates the participating frequency to the event relevant to the goods group 
concerned and a related goods group, a prize, etc. about the height of whenever [ interest / of the customer of claim 1 ]. The 
equipment which offers offer of offer of the information and the advertisement about the goods group concerned and a related 
goods group, a Pnze. an event etc.. aad various privileges according to the equipment which distinguishes the height of 
whenever [ '"terested ]. and the height of whenever [ interested ] based on the data. The offer approach and customer data 
control method of information and an advertisement, and service which are characterized by providing ** 
LCIaim 34] The newest participating date in the equipment which records and accumulates the participating frequency to an 
event, a pnze etc. about offer of the information according to the result of the equipment which records and accumulates the 
participating frequency to the event of claim 33. a prize, etc. (DrO) 
The newest participating time of day (TrO) 
The past participating date (Drn) 
The past participating time of day (Trn) 

When (n is the past count of participation and shows the past record with the increment in the value of n) The newest 
participating lead time LrO (the difference of the days of DrO and Dri. or time difference of TrO and Tri). the past participating 
lead time Lrn (the difference of the days of Drn and Drn+1 — ) Based on the result of the processor which computes the 
average participating lead time ALrn of the time difference of Trn and Trn+1, and a past n batch, the participating frequency to a 
customers event, a prize etc. ,s held. Or the newest participating lead time. In the equipment which compares the participating 
lead time m that case with the participating lead time in front of that about 2 times of the newest participating track records in 
the equipment which compares the past average participating lead time when LHXALrn is realized (LKXLrl) AND (Lr1<Lr2) 

equipment which compares participating lead time with the participating lead time in front of that about a 
********** case or n times of the participating track records for the past N months, and is AND (LrO<Lr1 ) (Lrn-KLrn) 
As opposed to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied It makes it possible to offer the 
information and the advertisement about the goods group concerned and a related goods group. Moreover, the offer approach 
and customer data control method of information and an advertisement, and service which are characterized by providing the 
equipment which makes it possible to offer a customer's prize, an event etc. according to a participating track record and 
participating frequency to an event, a prize, etc.. and to offer variolis privileges, such as a coupon further 
[Claim 35] The newest participating date in the equipment which records and accumulates the participating frequency to an 
event, a prize etc. about offer of the information according to the result of the equipment which records and accumulates the 
participating frequency to the event of claim 33. a prize, etc. (DrO) 
The newest participating time of day (TrO) 
The past participating date (Drn) 
The past participating time of day (Trn) 

When (n is the past count of participation and shows the past record with the increment in the value of n) The newest 
participating lead time LrO (the difference of the days of DrO and Dri. or time difference of TrO and Tri). the past participating 
lead time Lrn (the difference of the days of Drn and Drn+1 ~) Or it is based on the result of the processor which computes the 
average participating lead time ALrn of the time difference of Trn and Trn+1. and a past n batch, the participating frequency to a 
customers event, a prize, etc. — taking control — the newest participating date (DrO) — or The date which has passed by 
average participating lead time (ALrn) since the newest participating time of day (TrO). And based on the result of the equipment 
which computes time of day and DrxTrx. it doubles at the date (Drx) or time of day (Trx). Various privileges, such as a coupon 
and a service point, and the access track record to information and advertisement of a customer. The offer approach and 
customer data control method of information and an advertisement and service which are characterized by providing the 
equipment which makes it possible to carry out information distribution of the various information, such as information and an 
advertisement according to access frequency and a prize, and an event etc. actively with e-mail etc. 

[Claim 36] The newest participating date in the equipment which records and accumulates the participating frequency to an 

event a prize, etc. about offer of the information according to the result of the equipment which records and accumulates the 

participating frequency to the event of claim 33, a prize, etc. (DrO) 

The newest participating time of day (TrO) 

The past participating date (Drn) 

The past participating time of day (Trn) 

When (n is the past count of participation and shows the past record with the increment in the value of n) The newest 
participating lead time LrO (the difference of the days of DrO and Dri. or time difference of TrO and Tri). the past participating 
lead time Lrn (the difference of the days of Drn and Drn+1 — ) Or the newest participating lead time shown in claim 34 based on 
the result of the processor which computes the average participating lead time ALrn of the time difference of Trn and Trn+1. 
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and a past n batch. About the equipment and 2 times of the newest participating track records which compare the past average 
participating lead time, the participating lead time in that case, It sets to the equipment whic h_co mpares participating lead time 
with the participating lead time in front of^Aj^about the equipment which compares the par^^^ing lead time in front of that, 
and n times of the participating track re^>^Hp>r the past N months, and is 1.LrO<ALrn2.(LrdJPr) AND. (Lr1<Lr2) 

3.(LrO<Lr1)AND....(Lrn-1<Lrn) • 

Wheo the conditions of ******** are not satisfied, either, it is the total amount sigma of the past n times of the purchasing 
amount of money (Epl. Epn-1, Epn). 

In the equipment which compares the past purchasing amount of money with F (multiplier which defines F for every objects, 
such.as goods and a type of industry) based on the result of the equipment to compute, or the result of the equipment which 
computes the service point Pn according to the total amount of the past n times of the purchasing amount of money sigma(Ep1, 
..... Epn-1, Epn) > F Or Pn > As opposed to the customer to whom the conditions concerned are satisfied based on the result of 
the equipment which detects the customer to whom the conditions concerned are satisfied when F is realized Or it is low in 
difficulty and the event which raised entertainment nature is ofFered. the prize which set up the success-in-an-election 
probability highly — Moreover, the offer approach and customer data control method of information and an advertisement, and 
service which are characterized by providing the equipment which makes it possible to offer various privileges, such as a coupon 
and a service point. 

[Claim 37] The equipment which accumulates the response hysteresis over advice of the information by e-mail etc. about the 
height of whenever [ interest / of the customer of claim 1 ]. The equipment which offers offer of offer of the information and the 
advertisement about the goods group concerned and a related goods group, a prize, an event, etc., and various privileges 
according to the equipment which distinguishes the height of whenever [ interested ], and the height of whenever [ Interested ] 
based on the data. The offer approach and customer data control method of information and an advertisement, and service 
which are characterized by providing **. 

[Claim 38] About offer of the data utility according to the result of the equipment which accumulates the response hysteresis 
over advice of information by mail of claim 37 etc.. it is based as a response to advice of information by e-mail etc. in the 
equipment which accumulates response hysteresis on the result of the equipment which computes the response amount of data 
of per one response (one session) from the result of the equipment which converts into a page or the number of alphabetic 
characters the amount of data which the customer acquired, and it is the newest response amount of data (Ex 0). 
The past response amount of data (Exn) 

It is the sum total sigma of the amount of data which the customer acquired by the response for the past N months when (n was 

the past count of a response and showed the past record with the increment in the value of n) (Exi Exn-1. Exn). 

The equipment which classifies the information and the advertisement accumulated in the equipment to compute, and a server 
and a database, an event, and a prize into the genre from which N. (multiplier which defines N for every objects, such as goods 
and type of industry) individual differs. Based on the result of the above-mentioned equipment, it is based on the result of the 
equipment which detects the genre Bxn of the data utility which the customer concerned uses best in the response track record 
for N months. It is based on the result of the equipment with which a genre detects Bxn and the data utility classified. The data 
utility of the genre about which the customer is most concerned is actively distributed with e-mail etc. Furthermore, the offer 
approach and customer data control method [claim 39] of information and an advertisement, and service which are characterized 
by providing the equipment which makes it possible to offer various privileges, such as a coupon and a service point About offer 
of the data utility according to the result of the equipment which accumulates the response hysteresis over advice of 
information by mail of claim 37 etc.. it sets to the equipment which accumulates response hysteresis, and is distribution spacing 
(g) of the information on e-mail etc. 
Sending dates, such as the newest mail (DxO) 
Sending time of day, such as the newest mail (TxO) 
The response date to the newest mail etc. (Dx'O) 
Response time of day to the newest mail etc. (Tx'O) 
Sending dates, such as the past mail (Dxn) 
Sending time of day, such as the past mail (Txn) 
The response date to the past mail etc. (Dx'n) 
Response time of day to the past mail etc. (Tx'n) 

When (n is counts of sending, such as the past mail, and shows the past record with the increment in the value of n) It is based 
on the result of the processor which computes rate %Xn of an average response of a past n batch. In the equipment which holds 
the response to advice of information by a customer's mail etc.. and compares the past n times of the rates of an average 
response with F1 (multiplier which defines F1 for every objects, such as goods and a type of industry) As opposed to the 
customer to whom the conditions concerned are satisfied based on the result of the equipment which detects the customer to 
whom the conditions concerned are satisfied when Xn<F1 is realized In the equipment which adjusts distribution spacing of 
advice of information by e-mail etc. for a long time, and compares the past n times of the rates of an average response with F2 
(multiplier which defines F2 for every objects, such as goods and a type of industry) As opposed to the customer to whom the 
conditions concerned are satisfied based on the result of the equipment which detects the customer to whom the conditions 
concerned are satisfied when Xn>F2 is realized The offer approach and customer data control method of information and an 
advertisement, and service which are characterized by providing the equipment which makes it possible to adjust short 
distribution spacing of advice of information by e-mail etc. 

[Claim 40] Sending dates, such as the newest mail in the equipment which accumulates response hysteresis about offer of the 
data utility according to the result of the equipment which accumulates the response hysteresis over advice of information by 
mail of claim 37 etc. (DxO) 

Sending time of day, such as the newest mail (TxO) 
The response date to the newest mail etc. (Dx'O) 
Response time of day to the newest mail etc. (Tx'O) 

The purchasing date of the goods and service by the response to the newest mail etc. (Dx"0) 
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Purchasing. time of day of the goods and service by the response to the newest mail etc. (Tx"0) 
Sending dates, such as the past mail (Dxn) 
Sending time of day. such as the past majJj^) 
The response date to the past mail etc. '(^^Vt 
Response time of day to the past mail etc^^'n) 
The purchasing date of the goods and service by the response to the newest mail etc. (Dx "n) 
Purchasing time of day of the goods and service by the response to the newest mail etc. (Tx"n) 

When (n is counts of sending, such as the past mail, and shows the past record with the increment in the value of n), it is the 
rate of average response conclusion of a past n batch (rate % connected with purchasing of goods and service from the 
response to e-mail etc.). 

In the equipment which holds the response to advice of information by e-mail etc, and compares the past n times of the rates 
of average response conclusion with F1 (multiplier which defines F1 for every objects, such as goods and a type of industry) 
based on the result of the processor which computes Zn As opposed to the customer to whom the conditions concerned are 
satisfied based on the result of the equipment which detects the customer to whom the conditions concerned are satisfied when 
Zn<F1 is realized In the equipment which restricts the content of the various privileges, such as a coupon, and the offer 
frequency of a privilege, and compares the past n times of the rates of average response conclusion with F2 (multiplier which 
defines F2 for every objects, such as goods and a type of industry) As opposed to the customer to whom the conditions 
concerned are satisfied based on the result of the equipment which detects the customer to whom the conditions concerned are 
satisfied when Zn>F2 is realized The offer approach and customer data control method of information and an advertisement, and 
service which are characterized by providing the equipment which makes it possible to make the content of the various 
privileges, such as a coupon, into what has a more high incentive, and to make the offer frequency of a privilege increase. 
[Claim 41] Sending dates, such as the newest mail about offer of the data utility according to the result of the equipment which 
accumulates the response hysteresis over advice of information by mail of claim 37 etc. (DxO) 
Sending time of day. such as the newest mail (TxO) 
The response date to the newest mail etc. (Dx*0) 
Response time of day to the newest mail etc, (Tx'O) 

The purchasing date of the goods and service by the response to the newest mail etc. (Dx"0) 
Purchasing time of day of the goods and service by the response to the newest mail etc, (Tx^O) 
Sending dates, such as the past mail (Dxn) 
Sending time of day, such as the past mail (Txn) 
The response date to the past mail etc. (Dx'n) 
Response time of day to the past mail etc. (Tx'n) 

The purchasing date of the goods and service by the response to the newest mail etc. (Dx"n) 
Purchasing time of day of the goods and service by the response to the newest mail etc. (Tx' n) 

When (n is counts of sending, such as the past mail, and shows the past record with the increment in the value of n), it is the 
rate of average response conclusion of a past n batch (rate % connected with purchasing of goods and service from the 
response to e-mail etc.). 

Based on the result of the processor which computes Zn, the response to advice of information by e-mail etc. is held, and it 
sets to the equipment which compares the past n times of the rates of average response conclusion, F1, and the rate of an 
average response and F2 (multiplier which defines F1 and F2 for every objects, such as goods and a type of industry), and is 
AND (Zn>Fl) (Xn>F2). 

As opposed to the customer to whom the conditions concerned are satisfied in a case based on the result of the 

equipment which detects the customer to whom the conditions concerned are satisfied The content of the various privileges, 
such as a coupon, is made into what has a more high incentive. Moreover, the offer approach and customer data control method 
of information and an advertisement, and service which are characterized by providing the equipment which makes it possible to 
make the offer frequency of a privilege increase, and makes it possible further to perform offer of the prize and event according 
to a customer s response hysteresis. 

[Claim 42] In the equipment which accumulates response hysteresis about offer of the data utility according to the result of the 
equipment which accumulates the response hysteresis over advice of information by mail of claim 37 etc. The equipment which 
specifies the time zone (G) which a response concentrates especially among one day from the result of the equipment which 
divides one day in the time zone of N individual of 1 - N. and the equipment which memorizes the response time of day (Tx'n) to 
e-mail. The equipment which makes it possible to realize active information distribution by e-mail etc. in accordance with the 
time zone (G) concerned or the time zone of N individual in front of that based on and the offer approach and customer 

data control method of information and an advertisement, and service which are characterized by providing **. 
[Claim 43] The equipment which accumulates the response frequency to advice of the information by e-mail etc. about the 
height of whenever [ interest / of the customer of claim 1 ], The equipment which offers offer of offer of the information and the 
advertisement about the goods group concerned and a related goods group, a prize, an event, etc., and various privileges 
according to the equipment which distinguishes the height of whenever [ interested ]. and the height of whenever [ interested ] 
based on the data. The offer approach and customer data control method of information and an advertisement, and service 
which are characterized by providing **. 

[Claim 44] About offer of the data utility according to the result of the equipment which records and accumulates the response 
frequency to advice of information by mail of claim 43 etc.. it sets to the equipment which records and accumulates response 
frequency, and is distribution spacing (g) of the information on e-mail etc. 
Sending dates, such as the newest mail (DxO) 
Sending time of day, such as the newest mail (TxO) 
The response date to the newest mail etc. (Dx'O) 
Response time of day to the newest mail etc. (Tx'O) 
Sending dates, such as the past mail (Dxn) 
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Sending time of day, such as the past mail (Txn) 
The response date to the past mail etc. (DitVi) 
Response time of day to the past mat! eto^g^n) 

When (n is counts of sending, such as trt'JB^.mail, and shows the past record with the incj||Pit in the value of n) the newest 
response lead time LxO (the difference of tRedays of Dx [0 ] and Dx'O — ) or the time difference of TxO and Tx'O and the past 
resppnse lead time Lxn (the difference of the days of Dxn and Dx'n — ) Or it is based on the result of the processor which 
computes the average response lead time ALxn of the time difference of Txn and Tx'n. and a past n batch. In the equipment 
whicb holds the response to advice of information by a customer's mail etc.. and compares mail delivery spacing with average 
response lead time g In the equipment which compares the newest response lead time with the past average response lead time 
among the past responses when >ALxn is realized When LxKALxn is realized, it sets about the past 2 times of response track 
records to the equipment which compares the response lead time in that case with the response lead time in front of that, and it 
is AND (U1<Lx2). (Lx2<Lx3) 

It sets to the equipment which compares response lead time with the response lead time in front of that about a ********** 
case or n times of the response track records for the past N months, and is AND (Lxl<Lx2).... (Lxn-KLxn) 
As opposed to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied In the equipment which compares mail 
delivery spacing with the equipment which makes it possible to adjust short distribution spacing of advice of information by e- 
mail etc.. and average response lead time In the equipment which compares the newest response lead time with the past 
average response lead time among the past responses when g<ALxn is realized When LxOALxn is realized, it sets about the 
past 2 times of response track records to the equipment which compares the response lead time in that case with the response 
lead time in front of that, and it is AND (LxO Lx2). (Lx2> Lx3) 

It sets to the equipment which compares response lead time with the response lead time in front of that about a ********** 
case or n times of the response track records for the past N months, and is AND (LxO Lx2X... (Lxn-1> Lxn) 
The offer approach and the customer data-control method of information and an advertisement, and service which are 
characterized by to provide the equipment which makes it possible to adjust distribution spacing of advice of information by e-- 
mail etc. for a long time to the customer to whom the conditions concerned are satisfied in a ********** case based on the 
result of the equipment which detects the customer to whom the conditions concerned are satisfied. 

[Claim 45] Sending dates, such as the newest mail in the equipment which records and accumulates response frequency about 

offer of the data utility according to the result of the equipment which records and accumulates the response frequency to 

advice of information by mail of claim 43 etc. (DxO) 

Sending time of day. such as the newest mail (TxO) 

The response date to the newest mail etc. (Dx'O) 

Response time of day to the newest mail etc. (Tx*0) 

Sending dates, such as the past mail (Dxn) 

Sending time of day. such as the past mail (Txn) 

The response date to the past mail etc. (Dx*n) 

Response time of day to the past mail etc. (Tx'n) 

When (n is counts of sending, such as the past mail, and shows the past record with the increment in the value of n) the newest 
response lead time LxO (the difference of the days of Dx [0 ] and Dx'O — ) or the time difference of TxO and Tx'O and the past 
response lead time Lxn (the difference of the days of Dxn and Dx'n — ) Or it is based on the result of the processor which 
computes the average response lead time ALxn of the time difference of Txn and Tx*n, and a past n batch, the response to 
advice of information by a customer's mail etc. — taking control — the newest response date (Dx'O) — or The date which has 
passed by average response lead time (ALxn) since the newest response time of day (Tx'O), And based on the result of the 
equipment which computes time of day and Dx'xTx'x, it doubles at the date (Dx'x) or time of day (Tx'x), Various privileges, such 
as a coupon and a service point, and the access track record to information and advertisement of a customer, The offer 
approach and customer data control method of information and an advertisement, and service which are characterized by 
providing the equipment which makes it possible to carry out information distribution of the various information, such as 
information and an advertisement according to access frequency and a prize, and an event, etc. actively with e-mail etc. 
[Claim 46] About offer of the data utility according to the result of the equipment which records and accumulates the response 
frequency to advice of information by mail of claim 43 etc., it sets to the equipment which records and accumulates response 
frequency, and is distribution spacing (g) of the information on e-mail etc. 
Sending dates, such as the newest mail (DxO) 
Sending time of day, such as the newest mail (TxO) 
The response date to the newest mail etc. (Dx'O) 
Response time of day to the newest mail etc. (Tx'O) 
Sending dates, such as the past mail (Dxn) 
Sending time of day. such as the past mail (Txn) 
The response date to the past mail etc. (Dx'n) 
Response time of day to the past mail etc. (Tx n) 

When (n is counts of sending, such as the past mail, and shows the past record with the increment in the value of n) the newest 
response lead time LxO (the difference of the days of Dx [0 ] and Dx'O — ) or the time difference of TxO and Tx'O and the past 
response lead time Lxn (the difference of the days of Dxn and Dx n — ) Or the average response lead time shown in claim 44 
based on the result of the processor which computes the average response lead time ALxn of the time difference of Txn and 
Tx'n. and a past n batch. The lead time of the newest response among the equipment which compares mail delivery spacing, and 
the past response track record. About the equipment and the past 2 times of the response track records which compare the 
past average response lead time, the response lead time in that case. In the equipment which compares response lead time with 
the response lead time in front of that about the equipment which compares the response lead time in front of that, and n times 
of the response track records for the past N months 1. g>ALxn2.Lxl<ALxn3.(LxKLx2) AND (Lx2<Lx3) 
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4.(LxKLx2)AND....(Lxn-l<Lxn) 

When the conditions of ******** are not ^tisfied. either, it is the total amount sigma of theoast n times of the purchasing 
amount of money (Epi Epn-1. EpnX 

In the equipment which compares the paJH^^jhasing amount of money with F (multiplier wfUFdefines F for every objects, 
such as goods and a type of industry) baseffon the result of the equipment to compute, or the result of the equipment which 
computes the service point Pn according to the total amount of the past n times of the purchasing amount of money sigma(Ep1, 

^P""^' ^P"^ > F Or Pn > As opposed to the customer to whom the conditions concerned are satisfied based on the result of 

the equipment which detects the customer to whom the conditions concerned are satisfied when F is realized The offer 
approach and customer data control method of information and an advertisement and service which are characterized by 
providing the equipment which makes it possible to offer various privileges, such as a coupon and a service point. 
[Claim 47] The equipment which accumulates the utilization hysteresis of the various privileges concerning acquisition of goods, 
such as a coupon, and service about the height of whenever [ interest / of the customer of claim 1 ], The equipment which 
offers offer of offer of the information and the advertisement about the goods group concerned and a related goods group, a 
prize, an event, etc.. and various privileges according to the equipment which distinguishes the height of whenever [ interested ], 
and the height of whenever [ interested ] based on the data. The offer approach and customer data control method of 
information and an advertisement, and service which are characterized by providing **. 

[Claim 48] It is based on the result of the equipment which computes the utilization point size of per 1 utilization opportunity 
(one session) from the result of the equipment which converts into a point size the various privileges which the customer used 
in the equipment which accumulates the utilization hysteresis of various privileges about the information and the advertisement 
according to the result of the equipment which accumulates the utilization hysteresis of the various privileges of claim 47, and 
offer of service, and it is the newest utilization point size (EyO). 
The past utilization point size (Eyn) 

When (n is the past count of privilege utilization and shows the past record with the increment in the value of n), it is the sum 

total sigma of the utilization point size a customer's privilege for the past N months (Eyi Eyn-1, Eyn). 

It is based on the result of the equipment to compute, the equipment which classifies the various privileges with which a 
customer is provided into the type with which N (multiplier which defines N for every objects, such as goods and type of 
industry) individuals differ, and the above-mentioned equipment. In utilization of the privilege for N months It is based on the 
result of the equipment which detects Type Byn which the customer concerned uses best The offer approach and customer 
data control method of information and an advertisement, and service which are characterized by providing the equipment with 
which a customer makes it possible to offer the privilege of a most concerned type based on the result of the equipment which 
detects the privilege of Byn and the type classified. 

[Claim 49] With [ of the newest privilege in the equipment which accumulates the utilization hysteresis of various privileges 

about the information and the advertisement according to the result of the equipment which accumulates the utilization 

hysteresis of the various privileges of claim 47, and offer of service ] the date of issue (DyO) 

Issuance time of day of the newest privilege (TyO) 

The utilization date of the newest privilege (Dy'O) 

Utilization time of day of the newest privilege (Ty'O) 

With [ of the past privilege ] the date of issue (Dyn) 

Issuance time of day of the past privilege (Tyn) 

The utilization date of the past privilege (Dy'n) 

Utilization time of day of the past privilege (Ty'n) 

When (n is the count of issuance of the past privilege and shows the past record with the increment in the value of n) In the 
equipment which holds the utilization disposition of a customers various privileges and compares the past n times of the 
average utilization factors F (multiplier which defines F1 and F2 for every objects, such as goods and a type of industry) based 
on the result of the processor which computes average privilege utilization factor %Yn of a past n batch As opposed to the 
customer to whom the conditions concerned are satisfied based on the result of the equipment which detects the customer to 
whom the conditions concerned are satisfied when Yn>F1 is realized While making it possible to make the content of the various 
privileges, such as a coupon, into a content with a more high incentive, and to make the offer frequency of a privilege increase 
As opposed to the customer to whom the conditions concerned are satisfied based on the result of the equipment which 
detects the customer to whom the conditions concerned are satisfied when Yn<F2 is realized The offer approach and customer 
data control method of information and an advertisement, and service which are characterized by providing the equipment which 
makes it possible to restrict the content of the various privileges, such as a coupon, and the offer frequency of a privilege. 
[Claim 50] In the equipment which accumulates the utilization hysteresis of various privileges about the information and the 
advertisement according to the result of the equipment which accumulates the utilization hysteresis of the various privileges of 
claim 47, and offer of service The equipment which divides one day in the time zone of N individual of 1 - N, and the equipment 
which memorizes the utilization time of day (Ty'n) of a privilege, the result of the equipment which specifies from ****** the 
time zone (G) which utilization of a privilege concentrates especially among one day — being based — the time zone (G) 
concerned — or The offer approach and customer data control method of information and an advertisement, and service which 
are characterized by providing the equipment which makes it possible to realize active information distribution according the 
information (message) which attached various privileges, such as a coupon, to e-mail etc. in accordance with the time zone of N 
individual in front of that 

[Claim 51] The equipment which records and accumulates the utilization frequency of the various privileges concerning 
acquisition of goods, such as a coupon, and service about the height of whenever [ interest / of the customer of claim 1 ]. The 
equipment which offers offer of offer of the information and the advertisement about the goods group concerned and a related 
goods group, a prize, an event, etc., and various privileges according to the equipment which distinguishes the height of 
whenever [ interested ]. and the height of whenever [ interested ] based on the data, The offer approach and customer data 
control method of information and an advertisement, and service which are characterized by providing **. 
[Claim 52] with [ of the newest privilege in the equipment which records and accumulates the utilization frequency of various 
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the result of th 



privileges about offer of the information and the advertisement which was alike and responded to the result of the equipment 
which records and accumulates the utilization frequency of the various privileges of claim 51, and service ] the date of issue 
(DyO) 

Issuance time of day of the newest privilJ^BryO) 

The utilization date of the newest privileg^Dy'O) 
Utilisation time of day of the newest privilege (Ty'O) 
With^C of the past privilege ] the date of issue (Dyn) 
Issuance time of day of the past privilege (Tyn) 
The ^utilization date of the past privilege (Dy*n) 
Utilization time of day of the past privilege (Ty'n) 

When (n is the count of issuance of the past privilege and shows the past record with the increment in the value of n) the 
newest privilege utilization lead time LyO (the difference of the days of Dy [0 ] and Dy'O — ) or the time difference of TyO and 
Ty'O and the past privilege utilization lead time Lyn (the difference of the days of Dyn and Dy n — ) Or it is based on the result 
of the processor which computes the average privilege utilization lead time ALyn of the time difference of Tyn and Ty'n, and a 
past n batch. In the equipment which holds the utilization disposition of a customer's various privileges and compares the newest 
privilege utilization lead time with the past average privilege utilization lead time among the past privilege utilization When 
LyKALyn is realized, it sets about the past 2 times of privilege utilization track records to the equipment which compares the 
privilege utilization lead time in that case with the privilege utilization lead time in front of that, and it is AND (Ly1<Ly2). 
(Ly2<Ly3) 

It sets to the equipment which compares privilege utilization lead time with the privilege utilization lead time in front of that 
about a ********** case or n times of the privilege utilization track records for the past N months, and is AND (Ly1<Ly2).... 
(Lyn- 1< Lyn) 

As opposed to the customer to whom the conditions concerned are satisfied in a ********** case based on the result of the 
equipment which detects the customer to whom the conditions concerned are satisfied The content of the various privileges, 
such as a coupon, is made into what has a more high incentive. Moreover, the offer approach and customer data control method 
of information and an advertisement, and service which are characterized by providing the equipment which makes it possible to 
nr>ake the offer frequency of a privilege increase, and makes it possible further to offer the information and the advertisement 
according to a customer's privilege utilization hysteresis, a prize, an event, etc. 

[Claim 53] with [ of the newest privilege in the equipment which records and accumulates the utilization frequency of various 
privileges about offer of the information and the advertisement which was alike and responded to the result of the equipment 
which records and accumulates the utilization frequency of the various privileges of claim 51. and service ] the date of issue 
(DyO) 

Issuance time of day of the newest privilege (TyO) 
The utilization date of the newest privilege (Dy'O) 
Utilization time of day of the newest privilege (Ty'O) 
With [ of the past privilege ] the date of issue (Dyn) 
Issuance time of day of the past privilege (Tyn) 
The utilization date of the past privilege (Dy'n) 
Utilization time of day of the past privilege (Ty'n) 

When (n is the count of issuance of the past privilege and shows the past record with the increment in the value of n) the 
newest privilege utilization lead time LyO (the difference of the days of Dy [0 ] and Dy'O — ) or the time difference of TyO and 
Ty'O and the past privilege utilization lead time Lyn (the difference of the days of Dyn and Dy'n — ) Or it is based on the result 
of the processor which computes the average privilege utilization lead time ALyn of the time difference of Tyn and Ty'n, and a 
past n batch, the utilization disposition of a customer s various privileges — taking control — the newest privilege utilization 
date (Dy'O) among the utilization track records of the past privilege — or The date which has passed by average privilege 
utilization lead time (ALyn) since the newest privilege utilization time of day (Ty'O), And based on the result of the equipment 
which computes time of day and Dy'xTy'x, it doubles at the date (Dy'x) or time of day (Ty'x). Various privileges, such as a 
coupon and a service point, and the access track record to information and advertisement of a customer. The offer approach 
and customer data control method of information and an advertisement, and service which are characterized by providing the 
equipment which makes it possible to carry out information distribution of the various information, such as information and an 
advertisement according to access frequency and a prize, and an event, etc. actively with e-mail etc. 

[Claim 54] with [ of the newest privilege in the equipment which records and accumulates the utilization frequency of various 
privileges about offer of the information and the advertisement which was alike and responded to the result of the equipment 
which records and accumulates the utilization frequency of the various privileges of claim 51, and service ] the date of issue 

(DyO) 

Issuance time of day of the newest privilege (TyO) 
The utilization date of the newest privilege (Dy'O) 
Utilization time of day of the newest privilege (Ty'O) 
With [ of the past privilege ] the date of issue (Dyn) 
Issuance time of day of the past privilege (Tyn) 
The utilization date of the past privilege (Dy'n) 
Utilization time of day of the past privilege (Ty'n) 

When (n is the count of issuance of the past privilege and shows the past record with the increment in the value of n) the 
newest privilege utilization lead time LyO (the difference of the days of Dy [0 ] and Dy'O — ) or the time difference of TyO and 
Ty'O and the past privilege utilization lead time Lyn (the difference of the days of Dyn and Dy'n — ) Or newest privilege utilization 
lead time among the past privilege utilization track records shown in claim 52 based on the result of the processor which 
computes the average privilege utilization lead time ALyn of the time difference of Tyn and Ty'n, and a past n batch. About the 
equipment and the past 2 times of the privilege utilization track records which compare the past average privilege utilization lead 
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time, the privilege utilization lead time in that case, In the equipment which compares privilege utilization lead time with the 
privilege utilization lead time in front of thatrabout the equipment which compares the privilege utilization lead time in front of 
that, and n times of the privilege utilizatiooA^k records for the past N months 1. Ly1<ALyi^|^1 <Ly2) AND (Ly2<Ly3) 
3.(Ly1<Ly2)AND....(Lyn-l<Lyn) 4Br 4^ 

When the conditions of are not^Risfied, either, it is the total amount sigma of the past n times of the purchasing 

amount of money (Epi Epn-1, Epn). 

In the equipment which compares the past purchasing amount of money with F (multiplier which defines F for every objects, 
suchjas goods and a type of industry) based on the result of the equipment to compute, or the result of the equipment which 
commutes the service point Pn according to the total amount of the past n times of the^^purchasing amount of money sigma(Ep1. 

Epn-1. Epn) > F Or Pn > As opposed to the customer to whom the conditions concerned are satisfied based on the result of 

the equipment which detects the customer to whom the conditions concerned are satisfied when F is realized The offer 
approach and customer data control method of information and an advertisement, and service which are characterized by 
providing the equipment which makes it possible to offer various privileges, such as a coupon and a service point. 
[Claim 55] The equipment which accumulates the purchasing hysteresis of the goods group concerned and a related goods group 
about the height of whenever [ interest / of the customer of claim 1 ], The equipment which records and accumulates the 
purchasing frequency of the goods group concerned and a related goods group, and the equipment which accumulates the 
access hysteresis to the information and the advertisement about the goods group concerned and a related goods group. The 
equipment which records and accumulates the access fr-equency to the information and the advertisement about the goods 
group concerned and a related goods group, The equipment which accumulates the participating hysteresis to the event relevant 
to the goods group concerned and a related goods group, a prize, etc.. The equipment which records and accumulates the 
participating frequency to the event relevant to the goods group concerned and a related goods group, a prize, etc.. The 
equipment which accumulates the response hysteresis over advice of information by e-mail etc.. The equipment which records 
and accumulates the response frequency to advice of information by e-mail etc.. The equipment which accumulates the 
utilization hysteresis of the various privileges concerning acquisition of goods, such as a coupon, and service. The equipment 
which records and accumulates the utilization frequency of the various privileges concerning acquisition of goods, such as a 
coupon, and service. The equipment which accumulates basic profiles, such as a customer's age, sex, an address, an occupation, 
and an income. The Information field with a hobby or an Interest etc. combines these data with the equipment which 
accumulates available taste and attribute information in marketing. By partial combination and cross-reference synthetically The 
equipment which offers offer of offer of the information and the advertisement about the goods group concerned and a related 
goods group, a prize, an event, etc.. and various privileges according to the equipment which distinguishes the height of 
whenever [ interest / for every customer ], and the height of whenever [ interested ]. The offer approach and customer data 
control method of information and an advertisement, and service which are characterized by providing **. 

[Claim 56] The equipment which accumulates the purchasing hysteresis of the goods group concerned and a related goods group 
about the height of whenever [ interest / of the customer of claim 1 and claim 55 ]. The equipment which records and 
accumulates the purchasing frequency of the goods group concerned and a related goods group, and the equipment which 
accumulates the access hysteresis to the information and the advertisement about the goods group concerned and a related 
goods group, The equipment which records and accumulates the access frequency to the information and the advertisement 
about the goods group concerned and a related goods group, The equipment which accumulates the participating hysteresis to 
the event relevant to the goods group concerned and a related goods group, a prize, etc.. The equipment which records and 
accumulates the participating frequency to the event relevant to the goods group concerned and a related goods group, a prize, 
etc.. The equipment which accumulates the response hysteresis over advice of information by e-mail etc., The equipment which 
records and accumulates the response frequency to advice of information by e-mail etc.. The equipment which accumulates the 
utilization hysteresis of the various privileges concerning acquisition of goods, such as a coupon, and service. The equipment 
which records and accumulates the utilization frequency of the various privileges concerning acquisition of goods, such as a 
coupon, and service, The equipment which accumulates basic profiles, such as a customer's age, sex, an address, an occupation, 
and an income, The equipment which accumulates available taste and attribute information in marketing, such as the Information 
field with a hobby or an interest, these data — a customer — a principal and a customer — a principal — authorization — a 
carrier beam person — opening to the public — a customer — a principal or a customer — from a principal authorization by the 
carrier beam person with the equipment which enables informational edit and deletion These data are combined. By partial 
combination and cross-reference synthetically The equipment which offers offer of offer of the information and the 
advertisement about the goods group concerned and a related goods group, a prize, an event etc., and various privileges 
according to the equipment which distinguishes the height of whenever [ interest / for every customer ]. and the height of 
whenever [ interested ]. The offer approach and customer data control method of information and an advertisement, and service 
which are characterized by providing **. 

[Claim 57] The equipment which accumulates the purchasing hysteresis of the goods group concerned and a related goods group 
about the height of whenever [ interest / of the customer of claim 1 and claim 55 ], The equipment which records and 
accumulates the purchasing frequency of the goods group concerned and a related goods group, and the equipment which 
accumulates the access hysteresis to the information and the advertisement about the goods group concerned and a related 
goods group. The equipment which records and accumulates the access frequency to the information and the advertisement 
about the goods group concerned and a related goods group, The equipment which accumulates the participating hysteresis to 
the event relevant to the goods group concerned and a related goods group, a prize, etc.. The equipment which records and 
accumulates the participating frequency to the event relevant to the goods group concerned and a related goods group, a prize, 
etc.. The equipment which accumulates the response hysteresis over advice of information by e-mail etc.. The equipment which 
records and accumulates the response frequency to advice of information by e-mail etc.. The equipment which accumulates the 
utilization hysteresis of the various privileges concerning acquisition of goods, such as a coupon, and service. The equipment 
which records and accumulates the utilization frequency of the various privileges concerning acquisition of goods, such as a 
coupon, and service. The equipment which accumulates basic profiles, such as a customer's age, sex. an address, an occupation, 
and an income. The equipment which accumulates available taste and attribute information in marketing, such as the information 
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field with a hobby or an interest These data are combined with the equipment which realizes the high security function are not 
opened to the public by being treated as secrecy about these data. By partial combination andcross-reference synthetically 
The equipment which offers offer of offer^^^ information and the advertisement about tljM^ds group concerned and a 
related goods group, a prize, an event, et^Hpl various privileges according to the equipme/HPFch distinguishes the height of 
whenever [ interest / for every customer J^nd the height of whenever [ interested ]. The offer approach and customer data 
contjUfol method of information and an advertisement, and service which are characterized by providing **. 
[Claim 58] In implementation of the service according to the height of whenever [ interest / of the customer of claims 2-57 
usin^the system of claim 1 ] The equipment which accumulates the purchasing hysteresis of the goods group concerned and a 
related goods group, and the equipment which records and accumulates the purchasing frequency of the goods group concerned 
and a related goods group. The equipment which accumulates the access hysteresis to the information and the advertisement 
about the goods group concerned and a related goods group, The equipment which records and accumulates the access 
frequency to the information and the advertisement about the goods group concerned and a related goods group. The equipment 
which accumulates the participating hysteresis to the event relevant to the goods group concerned and a related goods group, a 
prize, etc.. The equipment which records and accumulates the participating frequency to the event relevant to the goods group 
concerned and a related goods group, a prize, etc.. The equipment which accumulates the response hysteresis over advice of 
information by e-mail etc.. The equipment which records and accumulates the response fi'equency to advice of information by e- 
mail etc.. The equipment which accumulates the utilization hysteresis of the various privileges concerning acquisition of goods, 
such as a coupon, and service. The equipment which records and accumulates the utilization frequency of the various privileges 
concerning acqursition of goods, such as a coupon, and service. The equipment which accumulates basic profiles, such as a 
customer s age, sex, an address, an occupation, and an income. The equipment which accumulates available taste and attribute 
information In marketing, such as the information field with a hobby or an interest. The equipment which computes the point size 
by which point conversion were carried out with the conversion rate set as arbitration based on The equipment which 

performs point conversion processing which performs only addition processing and computes the accumulating-totals point 
balance, without carrying out subtraction processing of the point size concerned. In a system equipped with the equipment which 
records and accumulates the point concerned at a server or a database, and the equipment displayed and reproduced with a 
personal digital assistant etc. so that the accumulating-totals point size which gained according to actuation of a customer can 
be grasped and checked The offer approach and customer data control method of information and an advertisement, and service 
which are characterized by offering information, an advertisement, an event, a prize, etc. according to a customer's acquisition 
point balance. 

[Claim 59] About offer of the service according to the result of the equipment which records and accumulates the point for 
every customer of claim 58 at a server or a database When an accumulating-totals point size becomes a server or a database 
more than with a predetermined number based on the result of the equipment recorded and accumulated about the point for 
every customer. The equipment which computes the point size by which point conversion were carried out with the conversion 
rate set as arbitration according to actuation of a customer. The equipment which performs point conversion processing which 
performs subtraction processing for the point size concerned from point accumulating totals, and computes the point balance. In 
a system equipped with the equipment which records and accumulates the point concerned at a server or a database, and the 
equipment displayed and reproduced with a personal digital assistant etc, so that the accumulating-totals point size which gained 
according to actuation of a customer can be grasped and checked The offer approach and customer data control method of 
information and an advertisement, and service which are characterized by offering information, an advertisement, an event, a 
prize, etc. according to a customer's acquisition point balance. 

[Claim 60] Claims 2-26, equipment which accuniulates the purchasing hysteresis of 36, 40. 41, 47-59 using the system of claim 
1. and about the information and the advertisement according to the result of the equipment which records and accumulates 
purchasing frequency, and offer of service The goods concerned which were given to the goods containing software, such as an 
image, an image, and music, and were recorded by the approach of attachment, printing, marking, or others A uniquely identifiable 
goods ID code, The database which records and accumulates various attribute information, such as a class of goods with which 
the code concerned was given, a manufacture date, a ship date, an expiration date, and guarantee length, with all effective goods 
ID codes. The equipment which searches the database with which the goods ID code was recorded, and distinguishes the 
effectiveness of a code when a customer uses the system of claim 1 at the time of goods purchase and inputs a goods ID code 
at it, The inputted goods ID code based on the result of the equipment which distinguishes the effectiveness of a code The class 
of goods recorded on the database with the goods ID code concerned and the goods ID code concerned when judged with it 
being effective, Various attribute information, such as a manufacture date, a ship date, an expiration date, and guarantee length, 
with incidental information, such as a date, time of day. etc. of an input The goods ID code inputted as the equipment recorded 
and accumulated as purchase data of the customer concerned. And the purchasing hysteresis and purchasing frequency of the 
past of the customer concerned, and access hysteresis and access frequency to information and an advertisement. The 
participating hysteresis and the participating frequency to an event or a prize, and the response hysteresis to the advice of 
information of e-mail etc.. The utilization hysteresis of various privileges, such as a coupon, and basic profiles, such as a 
customer's age, sex, etc.. And the equipment which computes the point size by which point conversion were carried out with the 
conversion rate set as arbitration according to taste and attribute information, such as the information field with a hobby or an 
interest. The equipment which performs point conversion processing which performs only addition processing and computes the 
accumulating-totals point balance, without carrying out subtraction processing of the point size concerned. In a system equipped 
with the equipment which records and accumulates the point concerned at a server or a database, and the equipment displayed 
and reproduced with a personal digital assistant etc. so that the accumulating-totals point size which gained according to 
actuation of a customer can be grasped and checked The offer approach and customer data control method of information and 
an advertisement, and service which are characterized by offering information, an advertisement, an event, a prize, etc. 
according to a customer's acquisition point balance. 

[Claim 61] Claims 17-26, 37-46, the information and the advertisement according to the result of the equipment which 
accumulates the access hysteresis to the information and the advertisement of 55-59 using the system of claim 1. The 
advertisement concerned which was given to the advertisement containing software, such as an image, an image, and music, and 
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was recorded by the approach of attachment, printing, marking, or others about offer of service And a uniquely identifiable 
advertising ID code, The database which r^ords and accumulates various attribute inform ation, such as the class of 
advertisement with which the code conc|^fcj was given, a target product an advertising clHfe(it. utilization media, the date of 
issue, a bulletin frame, and an expiration^wpTwith all effective advertising ID codes. The eH^nent which searches the 
database with which the advertising ID code was recorded, and distinguishes the effectiveness of a code when a customer 
touj^hes the advertisement concerned, the system of claim 1 is used and an advertising ID code is inputted, The inputted 
advertising ID code based on the result of the equipment which distinguishes the effectiveness of a code The class of 
advertisement recorded on the database with the advertising ID code concerned and the advertising ID code concerned when 
judgjed with it being effective, Various attribute information, such as a target product, an advertising content, utilization media, 
the date of issue, a bulletin frame, and an expiration date, with incidental information, such as a date, time of day. etc. of an input 
The advertising ID code inputted as the equipment recorded and accumulated as data of the customer concerned. And the 
purchasing hysteresis and purchasing frequency of the past of the customer concerned, and access hysteresis and access 
frequency to information and an advertisement. The participating hysteresis and the participating frequency to an event or a 
prize, and the response hysteresis to the advice of information of e-mail etc.. The utilization hysteresis of various privileges, 
such as a coupon, and basic profiles, such as a customer s age, sex. etc.. And the equipment which computes the point size by 
which point conversion were carried out with the conversion rate set as arbitration according to taste and attribute information, 
such as the information field with a hobby or an interest The equipment which performs point conversion processing which 
performs only addition processing and computes the accumulating-totals point balance, without carrying out subtraction 
processing of the point size concerned. In a system equipped with the equipment which records and accumulates the point 
concerned at a server or a database, and the equipment displayed and reproduced with a personal digital assistant etc. so that 
the accumulating-totals point size which gained according to actuation of a customer can be grasped and checked The offer 
approach and customer data control method of information and an advertisement, and service which are characterized by 
offering information, an advertisement an event, a prize, etc. according to a customers acquisition point balance. 
[Claim 62] In the system which realizes claims 1-61 instead of a personal digital assistant It has an interface device for the 
input a display, and playback of information, such as WWW browsers, such as a personal computer connected to the 
communication network. In a system equipped with the equipment which connects with a server or a database via a 
communication network, and realizes exchange of bidirectional information The offer approach and customer data control 
method of information and an advertisement, and service which are characterized by offering offer of offer of the information 
and the advertisement about the goods group concerned and a related goods group, a prize, an event, etc.. and various privileges 
according to the height of whenever [ interested ]. a function — having — the offer approach of the information and the 
advertisement to be used, and service, and a customer data control method. 

[Claim 63] In the system which realizes claims 1-61 The telephone which can send a tone signal instead of a personal digital 
assistant The equipment which detects the tone signal of telephone and transmits a user's input to a server or a database, In 
the interface device which changes and transmits the information recorded and accumulated to voice at a server or a database, 
and a system equipped with ** The offer approach and customer data control method of information and an advertisement, and 
service which are characterized by offering offer of offer of the information and the advertisement about the goods group 
concerned and a related goods group, a prize, an event etc.. and various privileges according to the height of whenever 
[ interested ]. a function — having — the offer approach of the Information and the advertisement to be used, and service, and 
a customer data control method. 
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